
In a country where most blindly follow politics 
without checking backgrounds or facts, Sinclair 
Broadcasting's decision to force their stations to air 
an anti-Kerry documentary only days before the 
election is a clear example of a major network NOT 
understanding it's moral obligation and abusing it's 
power. Good corporate citizenship starts with 
understanding that certain things have a time and 
place, and discounting a political candidate prior to 
an election is not exactly conducive to moral 
business tactics. While Sinclair is at it, why not only 
show the Bush side of the debate? Upon pondering 
on this issue I have the perfect idea for Sinclair 
Broadcasting's next possible special. How 
about "Snorting Coke with Bush - A Special about 
the life and times..." Then again, that would seem 
awfully partial and one-sided now, wouldn't it?

Thank you.


